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MAISON&OBJET BAROMETER

The barometer of the international decor, design
and lifestyle industry Our methodology

For its barometer, Maison&Objet surveys the community
of key industry stakeholders twice a year about major
market indicators and issues of current interest.

8 8 6 3 different populations are monitored:

Respondents

The data in this report are based on the results of an
online survey conducted from October 3"9to October 21st,
2024, of 886 respondents.

This report will reveal comparisons with some indicators
from previous editions of the Maison&Objet Barometer.

The respondents also includes 18 hotels & restaurants
and 149 anonymous respondents but without specific
analysis focused on these samples.
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MAJOR MARKET INDICATORS
Sales revenue

Compared to the same period last year,

over the past 6 months, has your sales revenue...

Effective responses: 886

Increased
Dropped [29%]
(36%)

Stayed the same
[(36%)

29%

31%

40%

RETAILERS

42%

36%

SPECIFIERS

33%

Increased
Stayed the same
Dropped

30%

39%

BRANDS
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MAJOR MARKET INDICATORS
Sales outlook

Over the next 6 months,

your prospects in terms of sales revenue look:

Effective responses: 886

Negative

[17%)
Positive
[33%)

Neutral
(41%)

20%

48%

32%

RETAILERS

18%

48%

34%

SPECIFIERS

18%
46%
Negative
Neutral
Posttive
40%
BRANDS
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MAJOR MARKET INDICATORS
Channels of communication

RETAILERS  SPEGIFIERS | “BRANDS
Effective responses: 226 Effective responses: 273 Effective responses: 220
Instagram 80%
Your website 62%
Facebook 66%
E-mails 35%
LinkedIn 16%
Web listing/SEO/Search marketing 26%
Newsletters 25%

Paper/print advertising 11%

Pinterest 13%

Online advertising such as video ads and 9%
banners (other than social media)

Twitter 3%

I?-||I|III|‘
.gulllllll“

Other(s) 12%

Asked question : What online channels do you use fo promote and communicate about your company?
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RETAIL INDICATORS

RETAILERS include the following business profiles:

Independent shops, department stores, chain stores, e-commerce, etc.
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RETAIL INDICATORS
Performance per product categories

Compared to the same period last year,

what have your results been over the past 6 months, per product category? Catogories Increasing of olding Steady

Furniture 53% 30% 18% Fumiture - 7%
Decorative objects 41% 34% 26% Decorative objects _55%
Gifts 31% 40% 29% G T
Connected/High-tech objects 54% 31% 15% Connected/High-tech objects -46%
Lighting 44% 42% 14% Lighting B
Home textiles 43% 37% 20% Home textiles [ EE
Kitchen and gourmet products 35% 42% 22% Kitchen and gourmet products _55%
Tableware 36% 43% 21% Tableware [
Bath 42% 42% 16% Batn I
Fragrances and wellness 30% 44% 27% Fragrances and wellness I
Fashion 27% 42% 31% Feshien I
Outdoor 40% 39% 21% cuteeet I
Workspaces (Design, furnishings, ... 31% 49% 20% ortspaces (Desien. umishings, or accesseries for ffce spaces) _69%
Kids’ products 34% 41% 25% s proses I
0% 20% 40% 60% 80% 100%
Percentage
Lower sales volume A similar level of sales volume Higher sales volume

* The question was asked only to retailers that declare selling the product catagory
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RETAIL INDIGATORS ] |
Inventory il —= e

How would you describe your current level of product/merchandise inventory?
How many new brands have you selected for your assortment over

the past 6 months?
0,
13% 18%
59%
Low 96%
Normal
High
Mean
28% 26%
Barometer #7 October 2023 Baromeétre #9 October 2024

population surveyed: Retailers from the Maison&QObjet Barometer in October 2024
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RETAIL INDICATORS
Orders & Promotions

Compared to the same period last year, over the next 6 months,
do you plan to place orders with your suppliers (brands] that are..?

15% 43% 36% 5%

Larger Ahout the same size Smaller 1 don’t plan to place any orders

Compared to the same period last year, over the next 6 months,
o you plan to run promotional offers that are...2

21% 39% 13% 27%

Larger About the same size Smaller 1 don't plan to run any promotional offers

population surveyed: Retailers from the Maison&QObjet Barometer in October 2024
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%%j} RETAIL INDICATORS
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ik Sales channels performance

Compared to the same period last year, over the past 6 months,
would you say that your sales volume from each respective sales channel...

Has generated no sales whatsoeuer Has dropped Stayed the same Has increased
Your Retail outlet(s) 39% 33% 28%
Your own e-shop(s) 2% 28% 38% 1%
Social Media platforms (such as 6% 27% 40% 27%

Facebook, Instagram,etc.)

Marketplace(s) (such as
Amazon, Etsy, eBay.etc.) LEe ol o) 2R

population surveyed: Retailers from the Maison&QObjet Barometer in October 2024
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SPECIFIERS' INDIGATORS

[

=
=

-

SPEGIFIERS include the following husiness profiles:

Interior designers, architects, real estate developers, landscape architects, etc.
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How many new projects have you obtained
over the past 6 months?

SPECIFIERS' INDICATORS
Project types

Compared to the same period last year, over the past 6 months,
would you say that you've had

More projects A similar numher of projects Less projects
Residential 28% 36% 36%
Hotels 22% 20% 54%
Restaurants 1% 22% 56%
Retail 22% 30% 48%
Offices/Workspaces 28% 25% 46%

population surveyed: Specifiers from the Maison&Objet Barometer in October 2024
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SPECIFIERS' INDICATORS
Sources of inspiration

Where o you get inspiration from?

Effective responses: 273

Trade fairs

Social media

Art

Travel

Online media

Print media

Digital platforms

Podcasts

Webinars

Other(s)

population surveyed: Specifiers from the Maison&QObjet Barometer in October 2024
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BRANDS' INDIGATORS

S

BRANDS include manufacturers, designers, decor, design or lifestyle product makers
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BRANDS' INDICATORS
Inventory levels & New product launches

i isei A
Do you plan to launch any new products How would you describe your current level of product/merchandise inventory:
over the next 6 months?

0
15% 21%

Effective responses: 220

No
(16%)
60%

Low 55%
Normal
High
Yes
(84%) 25% 24%
Barometer #7 October 2023 Barométre #9 October 2024
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SYNTHESIS AT YOUR DISPOSAL

Discover all the figures from the

Maison&Objet barometer in witgeizios | MAISONSOBJET BAROMETER | rvsiowsiion wiogeh2zs | MAISONSOBJET BAROMETER | et
infographic %orm at
WWW.Mmaison-objet.com ! wilitiins - MAISONSOBJET BAROMETER RETAILERS
o] Wbt b b d Ou't O'I:
MAJOR MARKET INDICATORS | 1 0

plan to place orders at the same level
or higher than last year,
between October 2024 and March 2025
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https://edmmo.s3.us-east-1.amazonaws.com/Website__donwload/Barometre+Maison%26Objet+Barometer/009_Barometer-Maison%26Objet_2024October__EN.pdf
https://www.maison-objet.com/en/paris/magazine/deco-trends/after-resilience-optimism-is-in-sight
https://www.maison-objet.com/en/paris/maison-objet-barometer

MAISON&OBJET BAROMETER

The barometer of the international decor, design and lifestyle industry
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