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THE BAROMETER FOR THE DECOR, DESIGN, AND LIFESTYLE INDUSTRY

For its barometer, Maison&Objet surveys industry stakeholders twice a year on market indicators or current issues facing
the industry. The following data is based on the results of an online questionnaire conducted from October 3-21, 2024,

involving 886 respondents — Brands, Retailers, or Specifiers.

SPECIFIERS

Interior designers, architects, real estate
developers, landscape architects, etc.

RETAILERS

Independent shops, department stores,
chain stores, e-commerce, etc.

BRANDS

Manufacturers, designers, decor, design

or lifestyle product makers

| MAJOR MARKET INDICATORS |

After resilience, optimism is in sight

Circumstances are complex for industry stakeholders, particularly for retail within the European Union.
Professionals remain fully mobilized, looking for solutions to help them adapt to shifts in the economic and geopolitical climate.
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Brands are rising to the challenge of changing consumer habits and are focused on launching
new products to boost their business.
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| ON THE BUYERS' SIDE |

RETAILERS SPECIFIERS
Always looking for ways to drive growth, retailers have The residential sector remains strong for specifiers.
adequately refreshed their assortments, and certain product Office and shop projects are benefitting mid-sized
categories are showing better results. and larger firms more.
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https://www.maison-objet.com/en/paris/magazine/deco-trends/after-resilience-optimism-is-in-sight

